
Inbound and Digital Marketing

For Private Educational Institutions



Digital Solutions
EXPERTS FOR 16 YEARS

We are a Digital Marketing and Technology Firm.

We create solutions where consumers and 

technology intersect – then leverage them for the 

education vertical.

• Agile

• Listeners

• Collaborative

• Creative

• Results Oriented

• Continually Iterate & Refine



Certifications Awards Media



OUR CAPABILITIES

Responsive Web Design & Development

DS6

Mobile Websites & Apps

Social Media Marketing

Search Marketing

Email Marketing



Digital & Inbound Marketing Matters
• Projected - 3.5 Trillion annual Search Engine queries 2016

• Mobile – 38 Thousand mobile purchases made per second

• Return On Investment – 6:1 ROI across all industries

• Constantly Changing – Google/YB, Youtube, Facebook changed search alg.’s over 4,000 times

• Cutting Through Clutter – 1,250,000,000 active websites

• Outsourced work, branding, and partnerships/expertise



Why It Matters for Private Ed?
• Mobile Internet usage in the U.S. now accounts for 60% of time spent online—surpassing 

traditional computer usage for the first time. 

• 21% of Millennial Parents never use desktop computers, accessing the Internet exclusively 
from mobile devices

• 42% of Educational Institutions have mobile responsive websites… The 3rd lowest of 
measurable industries

• In Minnesota, there are 130,000 Google Searches per month relating to a school transition or 
switch

• The top 3 results on a Google Search get 85% of the traffic

http://www.smartinsights.com/marketplace-analysis/customer-analysis/digital-marketing-statistics-sources/, http://www.higher-education-marketing.com/blog/private-school-recruitment, https://www.nacs.org/research/industrystatistics/higheredfactsfigures.aspx

http://www.smartinsights.com/marketplace-analysis/customer-analysis/digital-marketing-statistics-sources/
http://www.higher-education-marketing.com/blog/private-school-recruitment


What is Inbound Marketing?

Inbound marketing is the promotion of a company or other organization 

through blogs, podcasts, video, eBooks, newsletters, whitepapers, SEO, 

pay per click, social media marketing, and other forms of 

content marketing which serve to attract customers through the different 

stages of the purchase funnel.





If yes, how?

….well, that’s where we come in and help…



Consider the decision-making journey parents may undertake 
when selecting a school for their child. 

Here’s one possible sequence:

1. Word-of-mouth recommendation

2. An online search for reviews on your school

3. A visit to your website to confirm reviews

4. A peek through your social media channels

5. Attends campus tour and recruitment presentation

6. Browses through your print brochure

7. Submits follow-up questions online/fills out an application

Can your digital presence be 
used to capture more new 
enrollments better than it is 
now based on your parents’ 
journey?



1. Your Website is Your Hub

• Responsive Website

• Tailoring to Your Audience

• Ranking for New Parents

• Assisting in the “Parental Journey”

• Giving them a reason to stop by – conversion rates



2. Define Your Unique “Parent Personas”

Your “typical parent” profile will include a number of descriptors and 
characteristics, such as:
• Place Average age
• of residence
• Average number of children
• What they look for most in a private school
• Their top concerns or fears (“pain points”)
• Who is most likely to influence their decision (spouse, other family 

members, child, etc)
• How do they discover your school? (word of mouth, traditional ads, online 

search, an agent, etc.)
• What “evidence” are they looking for when selecting a private school for 

their child?



3. Publish Blog Posts to Help Parents Discover 
You Online
Blog posts help raise your visibility online so your website appears higher in search engine 
results pages (especially when you optimize them for SEO by including important 
keywords in your titles, subtitles, and building internal links throughout the body of your 
posts).

Regular blog posts are a great way to speak directly to your parent personas’ goals and 
concerns for their child. When you publish high quality posts that reflect those needs, you 
show that your school’s interests are aligned with those of your target audience. This 
builds confidence in your educational vision and approach.



4. Commission Content from Parent & Student 
Ambassadors
Many private schools have a small team of communications and admissions professionals. 
They juggle a wide range of responsibilities on a daily basis, and adding an insightful 
weekly blog post to that to-do list could be next to impossible!

Blog content ideas might include:
• a series of interviews with parents about their experience at your school (angle the 

questions toward your target personas’ known concerns and priorities)

• have students interview the head of school, teachers, and staff (offers prospective 
applicants genuine insight into your values, vision, and educational approach)

• have students write short posts on what they love most about attending your school 
(with pictures, video, etc.)



5. Use Your Social Channels to Amplify Your 
Blog Content
Use your Facebook and Twitter accounts to share and promote each and every post. 
Include links to the piece on your website, incorporate hashtags, and start creating 
conversations about the content you’re publishing.

Use Targeting Methods:
• country
• state/province
• city
• gender
• age
• specific interests



6. Leverage Online Ads to Directly Target Your 
Parent Personas
Paid Search, or Pay-per-Click advertising is cost-effective, completely measurable, can be 
customized to reach your audience, and is proven to help schools generate inquiries 
online.



7. Get Listed on Relevant Private School 
Directories
When parents are searching for a private school, they will often turn to (or stumble upon) 
directory websites that offer lists of schools arranged by city, school type, or region.

These directories help parents navigate the many options available to them, access 
reviews of various institutions, and compare top schools.

Good Ones for Schools:
• K12 Directory of Schools
• Google Local
• Yelp (I’m not kidding)
• Yahoo Local
• Education Bug Directories
• MISF



We are a Full, Custom Solution to Web Development and 
Inbound Marketing



Thank You.

Let’s Talk.


